
 

warmly accepted and going for-

ward we hope these will become 

a staple of our event and the 

program will grow. Therefore, 

the association encourages all of 

you to be mindful of good things 

whether within your own com-

pany or amongst your peers.  

When you see or hear of some-

thing worthy of recognition, 

please pass it on to the associa-

tion.  

Together with our new Board of 

Directors, we have every reason 

to believe that 2011-2012 will be 

a renewal for the MRCA.  

 

 

 

  

 

During our annual convention in 

July, the 2011-2012 MRCA Board 

of Directors was elected and 

announced.  

This year we reincorporated our 

traditional nomination and voting 

process. This method was imple-

mented with the intent to involve 

our voting membership whether 

in attendance or otherwise.  I am 

very happy to say that nearly all 

of our voting members returned 

a nomination ballet. Thank you!! 

Your new Board of Directors 

includes: (President) Renee 

JoinerñGuaranteed Roofing, Inc. 

; (Vice President) Melissa 

NaquinñIndependent Roofing 

Systems, Inc.; (Secretary/

Treasurer)ñSteve Hughes ð 

Specialty Roof Services, Inc.; Four 

Area Directors include (North) 

Kris BlakelyñDixie Roofing, Inc.; 

(East Central) Tyler Normanñ

Norman Enterprises, Inc.; (West 

Central) Chris CriswellñE. Cor-

nell Malone Corp.; and (South) 

Randy Rowell, Rowell Roofing, 

Inc.; and three Associate Direc-

tors which include Steve Peeples 

ñ Gulfeagle Supply; Scott 

WerneñGAF/Wooten & Associ-

ates; and Duane Woodñ

Roofersmart Southeast.  

Please welcome this new Board 

and also be hopeful that their 

time is well served. 

Along with reincarnation of the  

nomination process, 2011 saw 

changes in our banquet awards 

presentation.  We implemented 

new awards which relate to the 

industry and our association. 

These awards seemed to be 

This year the Mississippi Roofing 

Contractors Association will 

host a Fall Golf Tournament on 

Monday, October 17 at Castle-

woods Country Club in Brandon.  

Among the goals hoped to be 

achieved by this tournament are 

building business relationship and 

getting our associationõs name 

out in the industry.  

So, please consider sponsoring a 

team and inviting people you do 

business with to play (architects, 

insurance agents, politicians who 

may represent industry interest, 

roofing contractors and associ-

ates who are not currently active 

members of our associa-

tioné..anyone who you think 

would benefit from or be a bene-

fit to the association). 

There is no doubt that the 

strongest benefits of this associa-

tion are the relationships it 

builds. Letõs work together and 

use this Golf Tournament as it is 

meant to be!  

òDay ofó events include lunch, 

entertainment, the tournament, 

and an awards ceremony. Check 

in time is 11 am and the awards 

ceremony is scheduled for 5 pm.  

Within this publication is a regis-

tration form which contains fur-

ther details for golfers and/or 

sponsors. Additionally, on the 

form, you will find contact infor-

mation if you need more details.  

The MRCA would like to extend 

a very big THANK YOU to Mr. 

Scott Werne, Associate Director 

without whom, this tournament 

may not have been possible. 

Scott has put hours of work into 

the preparation for this day.  

 

Thank you Scott!!! 

 2011-2012 Board of Directors Announced  
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The Gaylord Texan has been chosen for our                 

2012 Annual Convention 

The Texan is located in Lake Grapevine, TX which is  

located in the Dallas/Ft. Worth  area.  

Please mark your calendars now to join us               

July 19-22, 2012 

Just a few of the resort highlights include: 4 full ser-

vice restaurants, 3 additional bars, a fantastic spa, a 

24 hour ice cream shop and quick service deli, spe-

cialty retailers, a water park, pool side cabanas and 

bars, kids programs sponsored by DreamWorks, the 

official golf course of the Dallas Cowboys, a night 

club, and a firework show over the 19 acre lake 

Area attractions include shopping, water activities, 

golf, Cowboy Stadium, Texas Rangers and Six Flags 

www.gaylordhotels.com/gaylord -texan 
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 Renee Joiner 

Guaranteed Roofing  

MRCA President  

Business Tax Initiatives 

Presidentõs Message 
It is my hope that the sum-

mer has been prosperous 

and productive.  Thank you 

to everyone for the great 

turn out for the roofing con-

vention at Pensacola Beach, 

Florida.  Thank you to all the 

Associates who helped to 

sponsor the roofing conven-

tion.  I know that times are 

tough right now and your 

sponsorship and effort is 

greatly appreciated.  If ever 

there was a need for an asso-

ciation it is now.  

With the laws changing from 

DOT to OSHA and GCôs 

looking to place as much 

blame on the Subcontractor 

as they can.  We need an 

organization to help us stay 

informed. Please read your 

news letters and give input 

on what we might be miss-

ing or need more of.  Sa-

brina has done a great job in 

keeping  informative articles 

in the news letter. 

 Fall will be moving in soon 

along with cooler weather 

which is something we will 

all be thankful for. Along 

with the cooler weather we 

have a golf tournament.  If 

you have not signed up to 

sponsor a team I would en-

courage you to do so.  Thank 

you to those that have 

signed up to sponsor a team 

or sponsor a hole.  If you are 

not a golfer please come out 

and enjoy lunch and some 

fellowship.  It is our goal  

this year to get the MRCA 

name out to business owners 

and architects and a great 

way to do that is to invite 

them to play on a team that 

you have sponsored.  I per-

sonally have spoken with 

several architects and they 

have expressed to me they 

would like a list of the roof-

ers that are a part of the 

MRCA.  Which in turn 

means more business for our 

members. 

Please mark you calendars 

for December 2, 2011 which 

is our Christmas Banquet.  

The Banquet will be held at 

the Colonial Country Club.  

Sabrina will be sending out e

-mails once we get closer to 

that date to let us know a 

time and a menu.  Please 

also remember that the 

MRCA has truck/window 

decals and hard hat decals.  

If you do not have any please 

let Sabrina know.   This is a 

great form of advertisement 

for the MRCA. 

Please donôt hesitate to call 

myself or Sabrina if there is 

anything we can do or with 

any questions you might 

have. 

Sincerely. 

Renee Joiner 
President 

repeal the  3% withholding 

tax on government contracts 

which was enacted in 2006 

and is set to take effect in 

2012. 

Finally, Kulp advised that 

NRCA supports legislative 

reform to the completed 

contract method (CCM) of 

accounting. Under current 

law, contractors cannot use 

CCM if their annual gross 

receipts exceed $10 million, 

a threshold which has not 

been adjusted for inflation 

since 1986.  

M R C A  N E W S   

Earlier this year, The House 

Small Business Committee 

held a hearing to consider 

tax issues. NRCAôs Govern-

ment Relations Committee 

Chairman, Bob Kulp testi-

fied on behalf of the roofing 

industry.  

Kulp pointed out that con-

struction industry unem-

ployment is currently at a 

whopping 20% and tax re-

lief would help lessen the 

burden placed on employ-

ers and ease a struggling 

economy. 

Kulp also pointed out that 

between 1981 and 1993, the 

depreciation schedule for 

non residential property 

increased from 15 to 39 

years. Congress was urged to 

reduce the schedule to 20 

years stating that 39 years is 

unrealistic considering re-

cent studies which indicate 

the average life span of a 

commercial roof is 17 years. 

Congress may consider this 

later this year or in 2012.  

Congress was also called to  
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but the theme will remain the 
same. Iôd also like to hear from 
you if you know of an issue or 
concern on which I could do 
some research and use it as a 
feature article. 
 
Thank you to everyone who 
attended the 2011 convention 
in Pensacola. It was a wonder-
ful trip and Iôm glad so many of 
you could make it. Iôd like to 
welcome and congratulate the 
new Board of Directors. Iôm 
looking forward to working 
with all of you.  
 
Also, during our annual meet-
ings, I received a few sugges-
tions. In light of that, I will be 
working on a new membership 
scale which will offer Associate 
members a package which in-

Welcome Fall!! (well, almost)  
I hope everyone has 
been enjoying the nice 
break weôve had from 
the scorching heat.  
 
You may notice some 
changes in this news 
letter and I hope you 
are all pleased by them 
because itôs just the 
beginning. Iôve been 
researching some other 
newsletters in our in-
dustry and I see I have 

much room for improvement with 
ours! As always, I welcome any sug-
gestions you may have. Just shoot 
me an email or send me a message 
through the website (itôs really fast 
and easy!) I want to put sections 
into the newsletter which will fea-
ture new information each quarter, 

cludes advertising 
and sponsorship. 
Additionally, I will 
be exploring membership drive 
opportunities. It was also sug-
gested that we begin quarterly, or 
monthly luncheons which 
will include a speaker or 
training. I absolutely must 
have your input on this as I 
have no idea what youôd 
like to hear or learn.  
 
I hope you will all be able 
to turn out for our golf 
tournament on October 17 
in Brandon. A registration 
form is enclosed, but you 
can also contact me for 
details or with any ques-
tions.  
 

~Sabrina 

tion with the NRCA, those training 

providers at Penn State have created 

a study guide and online course to 

assist with education and certification. 

The guide is expected to be complete 

by year end 2011.  

The Federal and State governments 

have also taken action to support the 

cause. The Federal tax credit origi-

nally offered to homeowner to imple-

ment solar energy was capped at 

$2,000, however, that cap has been 

removed and the credit is not limited 

to homeowner installing on their 

primary residence. Secondary homes 

are now eligible as are places of busi-

ness. Grants for renewable energy 

have been allowed and the govern-

ment based mortgage programs, FHA 

and VA are also offering special rate 

mortgage for these installations.  

Rooftop solar installation will require 

teamwork from roofing contractors, 

plumbers and electricians. Licensing 

programs are regulated by state gov-

ernments and are considered manda-

tory. The Interstate Renewable En-

ergy Councilõs website is a good place 

to start looking for states that offer 

solar licensing information.  

Photovoltaic (PV) systems are 

the current installation method 

of choice when installing roof-

top solar panels, however, the 

method is shaky when thought 

of in terms of the life span of a 

roof. Other options are being 

explored, including solar shin-

gles and spray on applications.  

For more information regarding 

this topic, go online. Itõs every-

where. You will find a wide array of 

theories, techniques, opinions, 

benefits, obstacles and projections, 

but one this is clearé...The future 

is coming and eventually, we will all 

have to adapt or fall behind.  

 

 

 

 

 

The International Energy Agency is 

predicting a 76% increase in energy 

demands by 2030 which gives renew-

able energy sources (such as solar 

energy) a BIG future! 

The huge problems we face during 

the integration of rooftop solar en-

ergy, such as high cost and a required 

broadened skill set, scare most of us 

away.  However, this is where the 

future is going.  

The primary obstacle to solar energy 

market expansion is education. This 

education will have to flow continu-

ously from manufacturers, sales, fi-

nance, engineers, project managers 

and the boots on the ground. For this 

reason, NRCA has developed the 

Roof Integrated Solar Energy (RISE) 

program. This program is designed to 

evaluate and certify solar roofing 

professionals to use rooftop solar 

energy.  

The RISE program was developed in 

2010 and has graduated two classes. 

Additionally, the Department of En-

ergy has formed a network of re-

gional training providers. In conjunc-

Rooftop Solar Integration is Coming 

Directorõs Message 

Sabrina Moore  

Executive Director  
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Message from the Vice President 

Preparing for Job Site Theft  
NRCA reports job site theft is high 

in this struggling economy.  The 

National Equipment Register ad-

vises that when theft occurs at a 

roofing contractorõs job site, it is 

most often the action of other 

contractors or employees.  

Equipment is most easily stolen 

because thieves are organized and 

know how to access equipment. 

For instance, keys can be pur-

chased online (even from eBay) 

that will start practically any ma-

chine because the manufacturersõ 

keys likely  work on multiple units.    

With the cost of downtime, re-

placement and penalties, the NER 

reported that theft cost the con-

struction industry an estimated $1 

billion in 2010.  

Proper preparation can help you 

avoid being part of this statistic in 

2011!  NER recommends that you 

start with your employees. Natu-

rally, hiring honest trustworthy 

people is a start and in a perfect 

world, weõd all love to do just 

thaté.but in reality, we need to 

take other measures as well.  

Consider establishing a written 

theft prevention policy and incor-

porating incentives for your em-

ployees. Not only will your em-

ployees be encouraged not to steal, 

but they will also be watching to 

make sure their co-workers do the 

same.  

The number one reason stolen 

equipment is not recovered is un-

recorded or incorrect serial num-

bers. It is important that all seven-

teen digits are recorded correctly 

along with the year, make and 

model of your equipment. It is also 

recommended that the serial num-

ber is recorded twice on the 

equipment itself, once in an obvi-

ous location and again in a hidden 

location. Having pictures of the 

equipment or using decals is also 

beneficial. MRCA decals are avail-

able upon request!! 

If you are particularly concerned 

about a job, a phone call to local 

law enforcement can usually insure 

a little extra attention on patrol. 

However, police officers are not 

extensively trained in equipment 

theft and the crime is generally 

treated without a high priority.  

We would all like to believe that 

we have never purchased any-

thing which was stolen, how-

ever, statistics are that between 

3-7% of equipment on job sites 

was stolen at some point. You 

can do a background check on 

equipment you buy through 

IRON check. IRON check is the 

nationõs largest database of sto-

len equipment. Register your 

stolen equipment and increase 

your odds of recovery.  

 

http://www.ner.net/

ironcheck.html 

upcoming 2011 fall golf 

tournament at Castlewoods 

Country Club in October! 

Unfortunately, I do not play 

golf (I could try but I do not 

want to embarrass myself 

or my husband!) but I will 

definitely be attending and 

helping out as needed. 

ñThank youò, to Scott 

Werne who has put a lot of 

time and thought into get-

ting this event up and go-

ing.  I am hoping for a great 

turn out so start making 

I would like to take a mo-

ment to express how hon-

ored and grateful I am that 

I have been elected to serve 

as your Vice-President for 

the Mississippi Roofing 

Contractors Association.  

Thank you to everyone who 

nominated and voted for 

me. I know I will have some 

big shoes to fill coming in 

behind our new President, 

Renee Joiner and all of the 

past Presidents who have 

served! 

I am very excited about the 

plans now to attend (even if 

you donôt play golf!). 

I look forward to a great 

year and wonderful things 

to come for 

the Associa-

tion!  

Sincerely, 

Melissa 
Naquin,  
Vice-President 

M R C A  N E W S   





 MISSISSIPPI ROOFING CONTRACTORS ASSOCIATIONôS 

2011 FALL GOLF TOURNAMENT  

October 17 th  

 Castlewoods County Club  

 403 Bradford Drive ǐ Brandon, MS  39047 

(601) 992-1942 

12:30 pm Shotgun Start  ǐ  Scramble Format 

 

Enjoy a wonderful day of fellowship with your peers and customers as you dine on burgers and dogs, hit a few practice balls, browse 

through your goody bag and wait to see if you are one of our lucky winners! 

 

 

REGISTRATION OF PARTICIPANTS  

 _____ Participants @ $75    

 

TEAM REGISTRATION 

 _____ Includes 4 players @ $300 

 

PAYMENT METHOD 

 ʁCheck enclosed 

            

GOLFERS (Check here to be assigned to a team   ʁ) 

 

      Handicap  __       Handicap   __ 

Name             Name 

 

      Handicap ____        Handicap ____ 

Name              Name 

 

Telephone number/name for contact on day of event        

 

 

SPONSORSHIPS ï October 1st deadline to guarantee signage  

_____ $100 Hole Sponsorship 

_____ $350 Lunch Sponsorship 

 

SCHEDULE OF EVENTS 

MONDAY, October 17 th  

11:00 am Check-In 

11:30 am Hamburger Buffet Lunch 

12:30 pm Golf Tournament 

  5:00 pm Awards Presentation 



 Membership Directory Information  

To update your Directory Information, fax this form to (601) 582 -9222 or email to Sabrina.mrca@gmail.com. Please note that the 

primary information listed below will be used for your companyôs mailing label.  

 

Company Name: ___________________________________________________  

Primary Contact:  ___________________________________________________  

Phone:  (________)  _______________________________________  

Fax: (________)  ______________________________________  

Email:  ______________________________________________________________  

Web Address: 

 _________________________________________________________  

 

Additional Email addresses to which you would like to receive updates and/or news via blast email. 

(Please note only the primary will be listed in our directory)  

 

 

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_______________________________________________________________  

List any additional information you think I may need here. (Thanks!)  










